
 

 
LOGO GREENLIGHTS DEL SHORES’ SORDID LIVES: THE 
SERIES, FEATURING AWARD-WINNING, ALL-STAR CAST 

Bonnie Bedelia, Beth Grant, Rue McClanahan, Olivia Newton-John, and Caroline Rhea 
 star in twelve-episode series based on cult hit film and play 

  
NEW YORK, NY – January 8, 2008 – Logo, a division of Viacom Inc.’s (NYSE: VIA and VIA.B) 
MTV Networks, today announced it has greenlit and begun production on Sordid Lives: The Series, an 
original scripted show about a dysfunctional southern family based on the 1996 play and 2000 film of 
the same name.  The series will premiere on Logo in fall 2008.  
 
Sordid Lives: The Series, which, like the play and film, is created, written and directed by Del Shores, 
stars Bonnie Bedelia (Die Hard, The Division), Beth Grant (No Country for Old Men, Little Miss 
Sunshine), Emmy Award winner Rue McClanahan (The Golden Girls), Olivia Newton-John (Grease) 
and Caroline Rhea (Sabrina, The Teenage Witch, The Caroline Rhea Show).   
 
“These TV and film icons populate Del Shores’ amplified southern family brilliantly,” said Brian 
Graden, President, MTV Networks Music Group Entertainment; and President, Logo.   
 
Emmy Award winner Leslie Jordan (Will & Grace) will guest star in several episodes, reprising his 
award-winning role of “Brother Boy.”  In fact, most of the stage and film cast will reprise their roles, 
except McClanahan and Rhea, who did not appear in the original film.  In addition, Grammy Award 
winner Olivia Newton-John will be performing five new original songs exclusively for the show.  
Throughout the series, there will be several guest star appearances, including Margaret Cho, Candis 
Cayne, Carson Kressley and Georgette Jones, the daughter of Tammy Wynette, playing her mother in a 
dream sequence. 
 
Sordid Lives: The Series’ twelve half-hour episodes are a humorous look at a dysfunctional family and 
the denizens of Winters, Texas, as well as an institutionalized brother (Jordan) who channels Tammy 
Wynette (Jones).  The series also chronicles the handsome young son of one of the sisters (Bedelia) 
who is struggling with coming out to his Texas Republican Baptist family while pursuing an acting 
career in Los Angeles.  
 
Currently filming in Louisiana, the series has been in development at Logo for two years and writing 
on all twelve episodes was completed by Shores last year.  The show is produced by Stanley M. 
Brooks, Del Shores and Damian Ganczewski for Once Upon A Time Films, producers of the Emmy 
Award-winning Broken Trail. Also producing are Scout Productions with IMG World Media 
distributing internationally.  
 

- MORE -

http://logoonline.com/


 
 
ABOUT LOGO 
 
Logo is the ad-supported network targeting lesbian, gay, bisexual and transgender (LGBT) viewers, 
launched by MTV Networks. The network launched June 30, 2005 with more than one thousand hours 
of content and now has approximately 30 million subscribers across the United States.  Logo provides 
LGBT audiences with a place where they can see themselves and be themselves through a mix of 
original and acquired entertainment programming that is authentic, smart and inclusive. Logo joins 
Viacom's roster of popular and highly targeted cable networks which includes MTV, Comedy Central, 
BET and Spike TV. 
 
ABOUT MTV NETWORKS 
 
MTV Networks, a unit of Viacom (NYSE: VIA, VIA.B), is one of the world’s leading creators of 
programming and content across all media platforms.  MTV Networks, with more than 120 channels 
worldwide, owns and operates the following television programming services – MTV: MUSIC 
TELEVISION, MTV2, VH1, mtvU, NICKELODEON, NICK at NITE, COMEDY CENTRAL, TV 
LAND, SPIKE TV, CMT, NOGGIN, VH1 CLASSIC, LOGO, MTVN INTERNATIONAL and THE 
DIGITAL SUITE FROM MTV NETWORKS, a package of 13 digital services, with all of these 
networks trademarks of MTV Networks.  MTV Networks connects with its audiences through its 
robust consumer products businesses and its more than 100 interactive properties worldwide, including 
online, broadband, wireless and interactive television services and also has licensing agreements, joint 
ventures, and syndication deals whereby all of its programming services can be seen worldwide. 
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